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Case Analysis of the Hunger Games-Catching Fire: Digital and Social Media for Brand Story Telling
Question 1
The organizers of the hunger games made a move from the traditional campaign strategies to a more digital way of promoting their movies. In previous times, they were used in creating brand awareness through the use of TV, radio, magazines and billboard to reach out to the consumers. This changed drastically with the campaign team now focusing on the use of digital platforms such as social media accounts (Sawhney and Goodman, 2016). This was intended to create attention and intrigue in the minds of the fans as the platform offered a deep knowledge of the hunger games. The marketing approach adopted by Lionsgate was innovative in the sense that it combined a set of social media accounts to provide the fans with a broad and wide view of the games. The fans could access the Tumblr site which also enabled them to gain access to their Facebook, Twitter and YouTube sites. Through this, they could be able to access a lot of information in regards to the hunger games and the items that were to come in future. The ability of the site use to provide access to all the other sites that contained relevant information regarding the hunger games was thus an innovative approach that revolutionized the way advertisement was done for both the hunger games and other films that were promoted by Lionsgate.
Question 2
Lionsgate focused on engaging existing fans as opposed to attracting new ones. This is because the existing fans were fully aware of how the company was operating in terms of the hunger games and, therefore, they could easily relate whenever there are changes that are being made by them. They could be able to pick up from where they left and thus be able to assist connect. The producers sought to utilize the fan base that they had to generate a lot of excitement in them that would lead to heightened conversations about the movies and its characters (Sawhney and Goodman, 2016). They saw it fit to utilize the book series that they had to create more awareness through the fans that they had. The existing fans would kickstart conversations with other people and the movie will be highly promoted. Therefore, I am in agreement with the decision not to focus on older customers as the young fans are more aware of the digital platform and thus are easily able to access them and promote the movie.
Question 3
The producers utilized the YouTube platform to create more awareness of the games. This featured previews and trailers of the films created a lot of excitement about what was to come. The fans were also asked to post their own videos which enhanced the level of engagement with the movie makers. The Facebook platform was also used to provide photos and videos (Sawhney and Goodman, 2016). It contained an invitation link that enabled the fans to invite most of their friends to the page. Twitter was used to engage with the fans and assess their response to the movies. Lionsgate did exceptionally well with the use of social media platforms as they were able to reach a lot of fans and thus created more excitement about the hunger games. They only needed to improve on the use of Instagram that were not as active as the other social media platforms, thus creating more awareness.
Question 4
The Transmedia can also be used to market non-entertainment products. This is because Tran’s media storytelling offers organizations a chance to engage with their consumers and inform them about the products that are there and those that are set to come. They will get a chance to have a preview of the products before they are released into the market and this will enhance their levels of sales. The factors that will determine the applicability of this is the provision of the products in a timely manner and the creation of an efficient social media system that will be able to grant access to more than one site. This will enable the consumers to engage on a high level and thus ensure that they reach out to other consumers through the invitation links.
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